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SERVING THE DRYCLEANERS OF COLORADO, UTAH AND WYOMING

RMEA Annual Conference
and Spring Show 2003

FRIDAY, APRIL 11 AND SATURDAY, APRIL 12, 2003
SHERATON HOTEL, COLORADO SPRINGS

By: JOE BLAHA

The dates for the annual conference have been set and the hotel and meeting
B rooms booked with special low room rates for those who register early. We have

An incredible amount of volunteer time and effort goes into providing a valuable
, opportunity to meet and learn from industry experts, explore the latest

@4 technologies from vendors and interact with other drycleaners from your region.
s The program is designed to be very affordable, user friendly, fun and well worth
your time to attend.

~ Eight months of preparation are involved in providing you with this opportunity.
> Don’t let the small stuff get in your way! Come to the show - we’ll be there.

Here is the plan:

1. The weather will be great!

2. We are returning to excellent accommodations and great
rates. Have yourself a little Holiday!

3. We have expanded the slate of seminars, speakers and IN THIS ISSUE:
demonstrations.

4. You have read all this and are in the process of looking We Are One Family........... 3
for a 2003 calender to circle the dates April 11 & 12.

5 WE’LL SEE YOU THERE! Utah Update...........ccc....... 5

Clothes Care Gazette.........
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BOARD OF DIRECTORS
PRESIDENT VICE PRESIDENT
Paul Mandeville Richard Reese
Mountain High Cleaners Your Valet Cleaners
Lakewood, CO Ogden, UT

303-987-1394
Fax: 303-986-2082
pamandeville@aol.com

SECRETARY
Blenda Bracco
Do Rite Cleaners
Pueblo, CO
719-544-0591
bbl2bbb@aol.com

801-394-2645
Fax: 801-621-3352
rric24085@aol.com

TREASURER

Nelson Schroeder

Apple Annie’s Washouse
Fort Collins, CO
970-229-9262

Fax: 970-204-4901
washouse@webaccess.net

PAST PRESIDENT
Brad Ewing, CED
Nu-Way Cleaners

Greeley, CO
970-356-5446
Fax: 970-352-1422
bewing@thecleaners.com

AT-LARGE REPRESENTATIVES

Jim Nixon

Nu-Way Cleaners
Greeley, CO
970-353-7873

FAX: 970-353-2869
jnixon@thecleaners.net

Sharon Dutcher, CED

Jim Shatting
Camelot Cleaners
Fort Collins, CO
970-484-2941

FAX: 413-845-7504
jvshatting@aol.com

Roger King

Faye’s Laundry & Dry Cleaners CWK/Comet Cleaners

Layton, UT
801-544-0281

FAX: 801-444-1145
dutch@readytek.com

Darrell Podbevsek

Troy Cleaners

Glenwood Springs, CO
970-945-5466

FAX: 970-945-2735
troycleaners@sprynet.com

Grand Junction, CO
970-248-0964

FAX: 970-256-1608
comet@gj.net

Eric Peterson

Leather & Lace Cleaners
Colorado Springs, CO
719-597-6656

FAX: 719-597-6696
rmsl85@juno.com

Paul Kaneko
Mr. Robert’s the Cleaners
Salt Lake City, UT
801-266-1920

ALLIED TRADES REPRESENTATIVES

Richard Right
Katzson Brothers, Inc.
Denver, CO
303-893-3535

FAX: 303-893-2287

right@4dv.net

Joe Blaha

Katzson Brothers, Inc.
Denver, CO
720-374-1368

FAX: 303-373-1323
elbridge45@hotmail.com

Bob Blacker

R.R. Street’s

Evergreen, CO
303-679-0387
Robert_Blacker@msn.com

Roland Dobbins
Seitz, Inc.

Littleton, CO
303-979-5448
FAX: 303-979-1180
rdobnitro@aol.com

Visit our website at http://www.rmfa.org
Executive Director
Gary Leeper
11166 Huron Street, Suite 27
Denver, CO 80234
303-433-4446 Fax: 303-458-0002
gary@imigroup.org
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SIMPLE PRICING
MAKES YOUR JOB
EASIER!

NO UPCHARGES
OR HIGHER PRICES
FOR:

WATER & STAIN REPELLENT
TINTING
COLOR ENHANCING
MULTI-COLOR GARMENTS
DESIGNER TEAM JACKETS
CHAPS & LONGER GARMENTS
FRINGE

Front Range LeatherCare

305-859-5099
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We Are One Family

Sam Choi, IFI V.P. Asian Affairs

Despite a recent change of their daily life due to
influence of the Western civilization based on
pragmatism and individualism, most Koreans still long
for a large family system that has long been a tradition
of Korean family system. Most Korean immigrants in
the U. S., unlike ordinary American citizens, flock to
their family and community, keeping close-knit family
ties.

For Korean immigrants, one of the main reasons for
choosing the drycleaning business is, unlike grocery
and restaurant businesses that require long hours of
work, that they work only in the daytime. They can
take weekends off so that they can relax and recover
from hard work by spending more time with their
family, and can go to church to meet with friends.

Infleuenced by traditional Confucianism, Korean
children respect their parents unconditionally and the
younger generations respect the older generations
irrespective of sex as well. Juniors must respect their
seniors in school and this tradition will remain the
same in their social life even after they have
graduated from the school.

The history of the Korean drycleaning community in
the U. S. is short, even though it occupies more than
one-third of the entire drycleaning industry. Korean
drycleaners are heavily indebted to the mainstream
drycleaning industry. About 99 percent of Korean
drycleaners have had no experiernce at all before they
got into the drycleaning business. Most of them have
just reached adulthood after passing childhood stage.
The virtue of cooperation and interdependence can be
achieved by demonstrating mutual respect and care
for each other. The mainstream industry should be
proud of its care and nurture attributable to the success
of the Korean drycleaning community from which the
entire industry has benefited.

We are doing the same business dealing with the
same clients. We are all digging the same well hand
in hand. Agitation and exclusion of another party,
holding each other in check would be counterproductive.

Stringent regulations by the government on perc are
getting worse. We must show one voice from the
industry. Cultural backgrounds and the language barrier
should not be permitted to hinder us in pursuing our
common goal for mutual benefit as one family. Once
united, the entire industry will benefit and prosper.
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Court Hands IFI a Win: Motion Approved Allowing IFI to
Offset Sierra Club During EPA Review Process

IFI scored a legal victory this month when
the U.S. District Court for the District of
Columbia granted a motion allowing the
Institute to intervene as a defendant with
respect to perchloroethylene drycleaning
emission standards in a case filed by the
Sierra Club against the U.S. EPA.

In cases when EPA has missed deadlines
imposed by law and an environmental
group then sues, what usually happens is
EPA will enter into a consent decree outlin-
ing what the agency will do and when it
will do it. The critical part is that this nego-
tiation over the consent decree affects new
EPA standards as much or more so than
when EPA actually publishes them for
comments. Being able to intervene in the
case over NESHAP standards in effect
gives IFI a seat at the negotiating table
with the Sierra Club and EPA.

Such legal maneuverings were prompted
by the Sierra Club's lawsuit against EPA
seeking, among other things, an order
requiring the agency to review and revise
its emission standards for drycleaning
facilities or to make a final determination

that such revisions are not necessary.

The EPA published a NESHAP emissions
standard for perchloroethylene drycleaning
on September 22, 1993, as part of the
Clean Air Act. The act requires the EPA to
"review, and revise as necessary (taking
into account developments in practices,
processes, and control technologies), emis-
sions standards...no less often than every 8
years." Although the eight-year period to
review the standards ended in September
of 2001, the EPA published no revisions to
the emissions standards for drycleaning.

In a move to push the EPA to review and
revise the standards, the Sierra Club filed
suit against the EPA in May. The EPA
answered the complaint in July and shortly
thereafter IFI filed its motion to intervene
in the case on behalf of the drycleaning
industry.

In the motion, IFI's lawyers stressed that
IFT and its members "have a direct and
vital interest in any efforts to review or
revise the NESHAP"; that any revision to
the perc emissions standard "could directly
impact IFI members' operations"; and that

DRYCLEANING & LAUNDRY
EQUIPMENT FOR SALE

R. R.

the Sierra Club's complaint "in effect
would exclude IFI from remaining a part of
an important stage in the potential further
development of emissions reduction
efforts" and would leave the Institute's
interests "undefended" in the dispute since
neither group, the Sierra Club nor EPA,
can adequately represent IFI's interests.
IFT's motion was granted in September.
Negotiations over the review of EPA's
NESHAP standards as they pertain to perc
are expected to commence sometime over
the next few months. IFI CEO Bill Fisher
and the Institute's legal counsel will be pre-
sent during the proceedings to ensure that
the Sierra Club does not simply dictate its
policy to the EPA.

IFI continues to lead on environmental
issues affecting the industry, just as the
Institute once helped EPA develop regula-
tions designed to reduce emissions through
its active involvement in the crafting of the
perc drycleaning NESHAP. IFT is the only
association that has stepped up to represent
the interests of the drycleaning industry in
this matter.

Street & Co. Inc.

1. Bryan Boiler, 10hp $1750 g

2. Unipress clamp double buck press $5500 STREEIS

3. Unipress collar/cuff press $3000 et =gy

4. Ajax Vaccum double buck press $6000 R

5. Ajax Utility press $1250 " Y
6. New Yorker Legger Press $750 B Process Additives Filtration
7. Forenta Legger Press $1000 B Stain Removers W Solvents
8. Hoffman Manual press $750

9. Kleen-Rite filter, 3 Tubes $1500 Your Local Street's Contaot is Robert Blacker

10. CiSSCH Spottlng Board $300 Phone: 303-679-0387

For more details, prices and photos, visit our website at: Pager: 800-792-1003
www.thecleaners.net/Equipment.htm E-Mail: robert_blacker@msn.com

Jim Nixon

970-353-7873

Nu-Way Cleaners
2501 7th Avenue
Greeley, CO 80631

jnixon@thecleaners.net

Process Design & Products

For the Highesi Quality Textile Gare
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UTAH UPDATE

By: Sharon Dutcher

Renette Anderson from the Utah Department of
Environmental Quality recently contacted members of
RMFA's board to discuss working together to develop an
environmental performance program for Utah. The idea is
to design a program that "encourages and rewards environ-
mental performance that goes beyond compliance". A num-
ber of other states are implementing similar voluntary pro-
grams.

The program will consist of three levels. The first level will
be to develop an Environmental Management Systems
(EMS) plan. This is a self-assessment to find ways of being
more efficient and producing less waste. The second level is
implementing the EMS along with other projects aimed at
reducing pollution. The third level is for those few who go
way "above and beyond" in making a difference to the
environment. There will be incentives, including public
recognition, for each level. The goal is to have a program
that is beneficial to both the environment and the industry.

Renette and others from the UDEQ have agreed to meet
with us at a town meeting in Feb., (date and time to be
announced). At that time, they will explain this new pro-
gram as well as discussing every day compliance issues. If
you would like more information before the town meeting,
contact Renette Anderson, Small Business Ombudsman, at
(801) 536-4478 or (800) 458-0145 or by e-mail at renettean-
derson@utah.gov. There is also a UDEQ website at
http://www.deq.utah.gov/EQQAS/Performance%20Track/in
dex.htm that offers an outline of the program.

RMFA MISSION STATEMENT:

The purpose of the ROCKY MOUNTAIN FABRICARE ASSOCIA-

TION is to enhance the image and viability of the fabricare industry

through education, and development of the skills, talents and profes-
sionalism of its membership.

RMFA PURPOSES AND OBJECTIVES:

To promote, develop and protect the interests of the garment and textile
maintenance industry. To improve the quality of services rendered by
industry by providing an opportunity for the exchange of experiences,
ideas and opinions through meetings, discussion and educational pro-
grams. To develop and encourage the practice of high standards and
professional conduct and safety within the workplace among the
membership.

WHOLESALE CLEANING,
SHIRT LAUNDRY, &
ALTERATIONS

Jay Troy
303-698-9171




IFI recently overhauled the Clothes Care Gazette, a
monthly consumer newsletter that cleaners, retailers,
consumer advisers, and educators use to educate the
public about clothing care and drycleaning, with a new
look and sharper content. The new version is printed on
brighter, more vibrant paper and features cleaning and
clothing tips that are short, to the point, interesting, and
relevant to drycleaning customers all at the same time.
To accommodate these changes, the Gazette has been
changed to a two-page newsletter instead of a four-page
publication. This is also an acknowledgement that busy
consumers may not have time to read a four-page
drycleaning newsletter.

Other changes to the Gazette include a new, more mod-
ern masthead that will catch customers' eyes more so
than the old Gazette masthead. Gone also is the staid, old
slogan, A Consumer Publication Brought to You By Your
Fabricare Specialist. In is a more commanding motto:
Your Source for Information on Extending the Life and
Value of Your Wardrobe.

The Gazette is a readymade consumer newsletter
designed to give drycleaning customers valuable infor-
mation about clothing care in general and cleaning ser-
vices in particular. Each issue:

Is professionally produced.

Is packed with valuable consumer information.
Costs only a fraction of the full production costs.
Enhances an operator's credibility as a professional
cleaner.

Stresses the importance of professional services
without overtly selling anything.

Serves as a marketing vehicle, promoting
drycleaning services, particularly, the services of the
operator who gives the publication to his or her
customers.

* & ¢ o

An area is provided at the top of each Gazette to allow
subscribers to build brand awareness by printing their
store contact information. Simply print the store name in
the space provided and send it out with the bills, or give
it out with the orders, or set it out with the brochures.
The revamped Gazette contains just as much valuable
information as the previous model, but the two-page ver-
sion is easier to read and fits into #10 envelopes with no
postage increase. The publication draws readers in by
offering short articles and eye-catching graphics.

Cleaners can distribute the publication through the mail
along with invoices to customers, for example, or any
other way they see fit.

"The information provided in the Clothes Care Gazette is
valuable and pertinent," said Gazette Editor Harry A.
Kimmel III. "It's a challenge to stay current with what's
going on in the industry and translate it into language
consumers can understand. The Gazette lifts that burden
from members so they can give the information to their
customers and focus on running their business." Since
the Gazette is written in plain English and not dryclean-
er-speak, counter workers have also found it to be a use-
ful tool in relating to customers.

The Clothes Care Gazette is available exclusively to IFI
members. For subscription information contact I[FI's
Barbara Wagner at (800) 638-2627, Ext. 135.

Your Source for Information on Exlehding the Life and Value of Your Wardrobe

YOUR STORE
NAME HERE

The Leather Issue
Proper Care Prolongs the Life of Leathers

eather is one of nane's most pracrical and sensial marerials. Becawse of new rechniques, skins are lgher, enabling desimers o fash-
ion garments for year-round use. Beautiful finis wl colors enhance learher's appeal and universalicy. To help you fully
offers the following informarion on how this unigue narual prod-

appreciate your genuine leather garmenr, the Ci
uet is made—and the proper ways o care for ir, courtesy of the Leather Apparel Association and the [nternational Fabricare Institure

The Look and Feel Ta get the best value out of your leather goods:

I you are like most people. the first thing you do when you § & 3 Buy from a repurable reriler thar will stand behind the
look at o leather garment is mouch it to feel its sofrmess and |
f

preducts he or she sells.
A Consider the cur, fir, qualiey of stirching, the lining,
anid strle that suits your lifestyle.

rexiure, The way leather feels o the ouch is called ins

hand and the general ke i the softer the hand, the

higher the cost 3 Choose a garment priced right for you, notng

Several facrors influence the general appearace that ehe price of leather is grearly determined by
and overall quality of a leather garment. the firse the quality of the mw marerials wed and the
it the raw material, which is a product of workmmanship involved.
genetics, Every hide {a whale pelr from a A Norice demils such as warer-
cow or steer, ete.) and skin (the pelt of repellent reatments, lining, and
youry or smaller animals) have trimmings on the garment

sections that are inherently GE8 7 Look for close matching colors and texnure
. L

wrinkled, softer, or chinner than

ather parts. Enviranmental conelitions incheding cli

mate and food supply are also a facror, Narure's cre-

berween various portions of the garment oe outfir,
Same panels ey not match esactly even when new.

slighely larger size than normal, as leather

ations are never uniform; these suface variations and hied during tanning and will shrink as it
imperfecrions impart 3 unigue beaury w genuine leather relaxes over tme. Age and cleaning can also
garments. shirink the garment somewhar, soit is best fo geea

lightly larger size

>

Inside This Issue -
P
INSTITUTE
Leather Care Tips Lenther | i -
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Many small businesses may not fully understand environmental regulations or they may
L zus eSS assisrenice srecran DOt have the resources to hire someone to assist them in understanding their compliance

requirements. The State's Small Business Assistance Program (SBAP) is available to help
with compliance support, education, outreach, and advocacy at no cost to the business. The SBAP, part of the Colorado
Department of Public Health and Environment's Air Pollution Control Division, is available to answer questions you
may have regarding environmental issues. Its focus is on compliance assistance (multi-media), with an emphasis on
pollution prevention opportunities to get small businesses out of the regulatory loop or into a less burdensome regulatory
process. Our services are always free and confidential.

Assistance and resources available from the Small Business Assistance Program include:

Telephone Assistance - most regulatory questions can be answered over the phone.

On-site technical assistance visits to help determine what you need to do to be in compliance.
Source-specific compliance fact sheets and guidance documents. To assist dry cleaners, the
SBAP has published a guidance document, "Pressing Concerns", which is available on our website:
www.cdphe.state.co.us/ap/smallbusguide.asp.

Assistance to small businesses in understanding the regulations, calculating air emissions, and filing the appropriate forms.
Workshops for a business or industry to help understand regulatory compliance and pollution prevention.

The program also offers the services of a Small Business Ombudsman, an advocate acting on behalf of small businesses
as it relates to environmental issues. The Ombudsman can provide mediation services, support and representation to
resolve problems related to regulatory requirements, and financial resources.

All of these services are free and confidential. Contact the Small Business Assistance Program to take advantage of our
services!

¢ Joni Canterbury, Technical Assistance (303) 692-3175
¢ Chuck Hix, Technical Assistance (303) 692-3148
+ Kirsten King, Supervisor (303) 692-3111
¢ Nick Melliadis, Small Business Ombudsman (303) 692-2135

é CLERM PESIGNS

Our Greatest Ability is Dependability

10771 Morrison Road-Lakewood, CO 80227-(303) 969-8288-(303) 989-1202-(800) 444-4580

CALL US FOR ALL YOUR DRY CLEANING AND LAUNDRY NEEDS...
WE ARE HAPPY TO RESPRESENT THESE FINE PRODUCTS:

SAILSTAR USA
HURST BOILERS
UNIPRESS
UNIMAC
MAYTAG COMMERCIAL
PARTS AND SERVICE

LAUNDRY EQUIPMENT - SALES - SERVICE - PARTS - DESIGN

Check us out on the Web:_www.cleandesigns.com
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