
The dates for the annual conference have been set and the hotel and meeting
rooms booked with special low room rates for those who register early.  We have
already scheduled a full slate of speakers from around the country with the latest
information and techniques to help you profit in your business.  Don’t Miss out!

An incredible amount of volunteer time and effort goes into providing a valuable
opportunity to meet and learn from industry experts, explore the latest 
technologies from vendors and interact with other drycleaners from your region.
The program is designed to be very affordable, user friendly, fun and well worth
your time to attend.

Eight months of preparation are involved in providing you with this opportunity.
Don’t let the small stuff get in your way!  Come to the show - we’ll be there.
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RMFA Annual Conference
and Spring Show 2003

FRIDAY, APRIL 11 AND SATURDAY, APRIL 12, 2003
SHERATON HOTEL, COLORADO SPRINGS

BY: JOE BLAHA

Here  is  the  plan:

1. The weather will be great!
2. We are returning to excellent accommodations and great 

rates. Have yourself a little Holiday!
3. We have expanded the slate of seminars, speakers and 

demonstrations.
4. You have read all this and are in the process of looking 

for a 2003 calender to circle the dates April 11 & 12.
5. WE’LL SEE YOU THERE!
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IFI scored a legal victory this month when
the U.S. District Court for the District of
Columbia granted a motion allowing the
Institute to intervene as a defendant with
respect to perchloroethylene drycleaning
emission standards in a case filed by the
Sierra Club against the U.S. EPA. 
In cases when EPA has missed deadlines
imposed by law and an environmental
group then sues, what usually happens is
EPA will enter into a consent decree outlin-
ing what the agency will do and when it
will do it. The critical part is that this nego-
tiation over the consent decree affects new
EPA standards as much or more so than
when EPA actually publishes them for
comments. Being able to intervene in the
case over NESHAP standards in effect
gives IFI a seat at the negotiating table
with the Sierra Club and EPA. 
Such legal maneuverings were prompted
by the Sierra Club's lawsuit against EPA
seeking, among other things, an order
requiring the agency to review and revise
its emission standards for drycleaning
facilities or to make a final determination

that such revisions are not necessary.
The EPA published a NESHAP emissions
standard for perchloroethylene drycleaning
on September 22, 1993, as part of the
Clean Air Act. The act requires the EPA to
"review, and revise as necessary (taking
into account developments in practices,
processes, and control technologies), emis-
sions standards…no less often than every 8
years." Although the eight-year period to
review the standards ended in September
of 2001, the EPA published no revisions to
the emissions standards for drycleaning. 
In a move to push the EPA to review and
revise the standards, the Sierra Club filed
suit against the EPA in May. The EPA
answered the complaint in July and shortly
thereafter IFI filed its motion to intervene
in the case on behalf of the drycleaning
industry. 
In the motion, IFI's lawyers stressed that
IFI and its members "have a direct and
vital interest in any efforts to review or
revise the NESHAP"; that any revision to
the perc emissions standard "could directly
impact IFI members' operations"; and that

the Sierra Club's complaint "in effect
would exclude IFI from remaining a part of
an important stage in the potential further
development of emissions reduction
efforts" and would leave the Institute's
interests "undefended" in the dispute since
neither group, the Sierra Club nor EPA,
can adequately represent IFI's interests.
IFI's motion was granted in September.
Negotiations over the review of EPA's
NESHAP standards as they pertain to perc
are expected to commence sometime over
the next few months. IFI CEO Bill Fisher
and the Institute's legal counsel will be pre-
sent during the proceedings to ensure that
the Sierra Club does not simply dictate its
policy to the EPA. 
IFI continues to lead on environmental
issues affecting the industry, just as the
Institute once helped EPA develop regula-
tions designed to reduce emissions through
its active involvement in the crafting of the
perc drycleaning NESHAP. IFI is the only
association that has stepped up to represent
the interests of the drycleaning industry in
this matter. 
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Court Hands IFI a Win: Motion Approved Allowing IFI to
Offset Sierra Club During EPA Review Process

DRYCLEANING & LAUNDRY
EQUIPMENT FOR SALE

1.  Bryan Boiler, 10hp $1750
2.  Unipress clamp double buck press $5500
3.  Unipress collar/cuff press $3000
4.  Ajax Vaccum double buck press $6000
5.  Ajax Utility press $1250
6.  New Yorker Legger Press $750
7.  Forenta Legger Press $1000
8.  Hoffman Manual press $750
9.  Kleen-Rite filter, 3 Tubes $1500
10.  Cissell Spotting Board $300
For more details, prices and photos, visit our website at:
www.thecleaners.net/Equipment.htm

Jim Nixon
Nu-Way Cleaners
2501 7th Avenue

Greeley, CO 80631
970-353-7873

jnixon@thecleaners.net
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UTAH UPDATE
By: Sharon Dutcher

Renette Anderson from the Utah Department of
Environmental Quality recently contacted members of
RMFA's board to discuss working together to develop an
environmental performance program for Utah.  The idea is
to design a program that "encourages and rewards environ-
mental performance that goes beyond compliance". A num-
ber of other states are implementing similar voluntary pro-
grams.

The program will consist of three levels. The first level will
be to develop an Environmental Management Systems
(EMS) plan. This is a self-assessment to find ways of being
more efficient and producing less waste. The second level is
implementing the EMS along with other projects aimed at
reducing pollution. The third level is for those few who go
way "above and  beyond" in making a difference to the
environment. There will be incentives, including public
recognition, for each level. The goal is to have a program
that is beneficial to both the environment and the industry.

Renette and others from the UDEQ have agreed to meet
with us at a town meeting in Feb., (date and time to be
announced). At that time, they will explain this new pro-
gram as well as discussing every day compliance issues. If
you would like more information before the town meeting,
contact Renette Anderson, Small Business Ombudsman, at
(801) 536-4478 or (800) 458-0145 or by e-mail at renettean-
derson@utah.gov. There is also a UDEQ website at
http://www.deq.utah.gov/EQQAS/Performance%20Track/in
dex.htm that offers an outline of the program.

RMFA MISSION STATEMENT:
The purpose of the ROCKY MOUNTAIN FABRICARE ASSOCIA-
TION is to enhance the image and viability of the fabricare industry
through education, and development of the skills, talents and profes-

sionalism of its membership.

RMFA PURPOSES AND OBJECTIVES:
To promote, develop and protect the interests of the garment and textile
maintenance industry.  To improve the quality of services rendered by
industry by providing an opportunity for the exchange of experiences,
ideas and opinions through meetings, discussion and educational pro-
grams.  To develop and encourage the practice of high standards and
professional conduct and safety within the workplace among the 
membership.

WHOLESALE CLEANING,
SHIRT LAUNDRY, &

ALTERATIONS
Jay Troy

303-698-9171



IFI recently overhauled the Clothes Care Gazette, a
monthly consumer newsletter that cleaners, retailers,
consumer advisers, and educators use to educate the 
public about clothing care and drycleaning, with a new
look and sharper content. The new version is printed on
brighter, more vibrant paper and features cleaning and
clothing tips that are short, to the point, interesting, and
relevant to drycleaning customers all at the same time. 
To accommodate these changes, the Gazette has been
changed to a two-page newsletter instead of a four-page
publication. This is also an acknowledgement that busy
consumers may not have time to read a four-page
drycleaning newsletter. 
Other changes to the Gazette include a new, more mod-
ern masthead that will catch customers' eyes more so
than the old Gazette masthead. Gone also is the staid, old
slogan, A Consumer Publication Brought to You By Your
Fabricare Specialist. In is a more commanding motto:
Your Source for Information on Extending the Life and
Value of Your Wardrobe. 
The Gazette is a readymade consumer newsletter
designed to give drycleaning customers valuable infor-
mation about clothing care in general and cleaning ser-
vices in particular. Each issue:

� Is professionally produced.
� Is packed with valuable consumer information.
� Costs only a fraction of the full production costs.
� Enhances an operator's credibility as a professional 

cleaner.
� Stresses the importance of professional services 

without overtly selling anything.
� Serves as a marketing vehicle, promoting 

drycleaning services, particularly, the services of the 
operator who gives the publication to his or her 
customers.

An area is provided at the top of each Gazette to allow
subscribers to build brand awareness by printing their
store contact information. Simply print the store name in
the space provided and send it out with the bills, or give
it out with the orders, or set it out with the brochures.
The revamped Gazette contains just as much valuable
information as the previous model, but the two-page ver-
sion is easier to read and fits into #10 envelopes with no
postage increase. The publication draws readers in by
offering short articles and eye-catching graphics.

Cleaners can distribute the publication through the mail
along with invoices to customers, for example, or any
other way they see fit.
"The information provided in the Clothes Care Gazette is
valuable and pertinent," said Gazette Editor Harry A.
Kimmel III. "It's a challenge to stay current with what's
going on in the industry and translate it into language
consumers can understand. The Gazette lifts that burden
from members so they can give the information to their
customers and focus on running their business." Since
the Gazette is written in plain English and not dryclean-
er-speak, counter workers have also found it to be a use-
ful tool in relating to customers.
The Clothes Care Gazette is available exclusively to IFI
members. For subscription information contact IFI's
Barbara Wagner at (800) 638-2627, Ext. 135.

CLOTHES CARE GAZETTE, IFI’S READYMADE
NEWSLETTER, GETS A MAKEOVER
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Many small businesses may not fully understand environmental regulations or they may
not have the resources to hire someone to assist them in understanding their compliance
requirements.  The State's Small Business Assistance Program (SBAP) is available to help

with compliance support, education, outreach, and advocacy at no cost to the business.  The SBAP, part of the Colorado
Department of Public Health and Environment's Air Pollution Control Division, is available to answer questions you
may have regarding environmental issues.  Its focus is on compliance assistance (multi-media), with an emphasis on
pollution prevention opportunities to get small businesses out of the regulatory loop or into a less burdensome regulatory
process.  Our services are always free and confidential. 

Assistance and resources available from the Small Business Assistance Program include:

� Telephone Assistance - most regulatory questions can be answered over the phone.
� On-site technical assistance visits to help determine what you need to do to be in compliance. 
� Source-specific compliance fact sheets and guidance documents.  To assist dry cleaners, the 

SBAP has published a guidance document, "Pressing Concerns", which is available on our  website:  
 www.cdphe.state.co.us/ap/smallbusguide.asp.  

� Assistance to small businesses in understanding the regulations, calculating air emissions, and filing the appropriate forms.
� Workshops for a business or industry to help understand regulatory compliance and pollution prevention.
The program also offers the services of a Small Business Ombudsman, an advocate acting on behalf of small businesses
as it relates to environmental issues.  The Ombudsman can provide mediation services, support and representation to
resolve problems related to regulatory requirements, and financial resources.
All of these services are free and confidential.  Contact the Small Business Assistance Program to take advantage of our
services!

� Joni Canterbury, Technical Assistance (303) 692-3175
� Chuck Hix, Technical Assistance (303) 692-3148
� Kirsten King, Supervisor (303) 692-3111
� Nick Melliadis, Small Business Ombudsman (303) 692-2135
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